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Two positions available immediately 

RepRisk® Sales Mandates Asset Management UK / US 

October 10, 2009 

Contact: Philipp Aeby, Managing Partner, aeby@ecofact.com, +41 44 350 6063 

 The Two Positions 

RepRisk is ECOFACT's web-based tool, which is used by investment professionals and bankers to 

manage environmental and social risks. RepRisk is already used by a number of very prestigious 

clients (see website) and is expected to grow substantially in the UK and US markets. 

To drive this growth in the coming years, ECOFACT would like to extend its sales capabilities in the 

UK and US asset management markets. We are thus looking for candidates for the following two 

positions: 

� Sales Mandate Asset Management UK (preferably based in London) 

� Sales Mandate Asset Management US (preferably based in New York) 

We offer a generous commission-based package. 

 Candidate Profile 

We are looking for an entrepreneurial highly motivated sales professional with a 

� good understanding of the UK or US asset management market 

� high interest in environmental and social issues in business and investment management 

� preference for a very flexible role 

Knowledge of responsible investment would be a plus. 

 The Company 

ECOFACT (www.ecofact.com) is a data provider and consulting boutique specialized in the 

management of environmental, social and reputational risks, mainly in the financial sector. ECOFACT 

AG was founded in 1998 as a spin-off from a leading Swiss bank and is a fully independent 

corporation headquartered in Zurich. 

 

About RepRisk 

RepRisk (www.reprisk.com) is a web-based tool for assessing environmental and social issues (ESG 

risks), which may present financial, ethical, and reputational risks for a company or an investment 

portfolio. RepRisk has already identified more than 11,000 controversial companies and 2,300 

controversial projects worldwide and is updated daily. RepRisk covers thousands of sources in the 

major business languages (Chinese, English, French, German, Spanish, Korean, Portuguese, Russian), 

and captures topics such as environment, natural resources, human rights, labor standards, 

indigenous peoples, controversial products, and in particular all ten principles of the United Nations 

Global Compact. 


